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Marketing

In context of domestic marketing, Indoco now has 7 marketing divisions. The main division contributes around
47% of sales, Spade 21%, Warren 14.5%, Spera 6.1%, Surge-Radius 6% and Excel 5.4%. Oncospera, the new
Oncology division has just been launched.

As a part of its strategy to achieve high growth, the company's efforts are on to consolidate the old product
portfolio, most of which are progressing in their individual therapeutic segments.

Simultaneously, efforts are also on to develop sales through new products, for which a set of products have been
identified for each marketing division. Oxipod, Ceftichek, Kefchek, Methycal and Resichek are some of the
progressive new products. Similarly at the divisional level, while the company is in the process of further
consolidating on sales of the older divisions and in particular Indoco, Spade and Warren, efforts are on to
expand sales by developing the value output of the new divisions with special emphasis on Spera.

With respect to development of the product portfolio, special focus is being laid on the Anti-Infective segment,
through each of the marketing divisions, which have done well in the nine month period of last year. This range
confributes approximately 22% of the domestic sales with a growth of around 17%.









